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Introduction

       Studies of the city traditionally have presumed a division between the economy of cities and their culture, with culture subordinate in explanatory power to the “work” of the city. However, categories of production and labor in the urban context have been severely impacted by post-industrial and globalizing trends; cultural activities are increasingly crucial to urban economic vitality. Models used to explain the growth of cities during industrial, “Fordist” capitalism are outmoded. Loss of heavy industry impacts the dynamics of urban growth, increasing the relative importance of the city both as a space of consumption and as a site for “production” which is distinctly symbolic/expressive. Even in a former industrial power like Chicago, the number one industry has become entertainment, which city officials define as including tourism, conventions, restaurants, hotels, and related economic activities. Workers in the elite sectors of the postindustrial city make “quality of life” demands, and in their consumption practices can experience their own urban location as if tourists, emphasizing aesthetic concerns. These practices impact considerations about the proper nature of amenities to provide in contemporary cities. The city becomes an Entertainment Machine leveraging culture to enhance its economic well being. The entertainment components of cities are actively and strategically produced through political and economic activity. Entertainment becomes the work of many urban actors.  These are the main themes we elaborate below.

        Harvey Molotch’s well known metaphor suggests that the city is a machine geared to creating “growth,” with growth loosely defined as the intensification of land use and thus higher rent collections, associated professional fees and locally based profits (1976). However,  a quarter center later, in the contemporary competition among U.S. cities, the growth machine model has lost much of its power. The “new economy” has not spelled the demise of older central city areas, but it has changed the basis for urban economic viability. Traditional forms of capital give way to the primacy of human capital in the form of an educated and mobile workforce. An ideology of growth at any cost, in the form of land use intensification, is no longer a given. For a number of cities that have evinced considerable success in the competition for knowledge workers, “smart growth strategies” replace the growth machine as the driving civic ideology. Portland, Oregon, has gone so far as to implement “a program of financial penalties designed to discourage excessive growth by one of its largest employers, Intel, Inc.” (Florida 2000 p. 24). Such policies run counter to political strategies in which the provision of manufacturing jobs and corresponding patterns of capital intensification is taken as quasi-automatically desirable. 

       Molotch’s use of the growth concept is too imprecise, more appropriately replaced with a concept of centrality. Size and density are not in themselves essential to new rankings of cities in, for example, global city theory (Friedman and Wolff 1982; Sassen 1991). Rather what matters is the continuing influence which the city as a socially structured space exerts in the conduct of human life. Maintenance of economic relevance increasingly responds to new imperatives, as key urban enterprises involve attracting mobile, well-educated workers who in addition to professional training are well-trained participants in the mature consumer economy. They are so much in demand that they can make location decisions where the consumption elements often overshadow (traditional) production elements. The ongoing centrality of older cities, along with the emergence of newer ones in continuous competiton, requires attention to the city as an entertainment machine, producing consumption opportunities and leveraging cultural advantages. The features of the Entertainment Machine are not altogether new, as cities have long been sites for consumption and aesthetic innovation. What is new is the degree to which these “cultural” activities have become crucial to urban fortunes.

      Explosive urban growth in Europe and the United States occurred during the 19th and early 20th centuries under conditions of rapid industrialization. Although some European theorists recognized the importance of the city as a cultural space, stressing consumption, especially Benjamin in his suggestive but fragmentary analysis of the Paris Arcades (1939 [1999]), American theorists have predominantly emphasized transformations from agriculture to industrial manufacturing as core to urban spatial patterns. To focus on culture may have seemed  too elitist  in populist America. But by 2000, much has changed. We need to  update the conceptual tools that are now  too linked to our urban past. The high Fordist period of the 1950’s and early 60’s saw immigrant slums solidify into relatively stable “blue collar communities” such as documented by Kornblum (1974), with unionized blue collar workers a significant feature of the urban polity and economy. For the New Deal’s national politics, in cities like Chicago these neighborhoods provided the base for political organizations such as Daley’s machine, manufacturing votes in exchange for public works agendas geared toward blue-collar job creation. Politicians reflected their concerns, and political leaders in US industrial cities rarely emphasized aesthetic features of the city in their agendas.  For Democrats this seemed obvious, the rule being illustrated by intellectuals’ attention  to the great exception of President John F. Kennedy--and the explanation for this exception perhaps coming from the fact that he was married to Jacqueline Bouvier. Among Republicans, Present Eisenhower captured the great cultural middle, by claiming that his favorite music was “The Yellow Rose of Texas.”

       Much has changed in the last half century. In prototypical industrial cities like Chicago, we have seen a steady decline in employment in manufacturing and a growth of the service sector, followed in turn by more subtle high tech and globalizing processes. Displacement of manufacturing from central city space changes the class structure of large cities, with political and cultural consequence. Workers whose social location renders them less adaptable to structural change suffer from chronic unemployment or are forced into subsistence occupations in the service sector (Wilson 1987); they occupy “spaces of devastation” (Zukin 1991) within most large cities. Nightmare landscapes of poverty are a feature of all former industrial cities in the US, and they have been studied extensively, ethnographically and demographically. 

       At the same time, however, a new elite economy has emerged in large cities featuring educated workers employed in finance, producer services, information technology, and media production. Castells has referred to this economy as “informational.” Participants tend to be educated, and fluent at manipulating diverse symbolic systems, leading Robert Reich to term them  “symbolic analysts” (1991). Their activities are embedded in a global economic system; they bring a cosmopolitan sensibility and new demands on the “quality of life” of the cities in which they live and work. But this leap from post-industrial production as stressed by Castells and Reich, for example, is still not clearly joined to entertainment by them or most theorists who have long  used production-based interpretations to explain general urban processes. We thus stress the critical epistemological implications of the next conceptual step in our analysis: the “informational city” described by Castells and others implies the “city of leisure”.  Some have described and a few have sought to interpret the broader implications of this shift toward consumption. For instance Bennett  has  documented the importance of new consumption-oriented strategies for US urban (re)development (1999), but does  not locate them in  a broader conceptual framework. Or the fine book by Judd and Fainstein (1999) documents the huge and critical role  of tourism in the modern world economy, yet they are still visibly struggling to interpret the phenomenon.

        To help systematize these changes in urban growth dynamics, we postulate several new components of change: 1. There is a rise of the individual citizen/consumer in explanatory power, which follows from increases in citizen income, education, and political empowerment. This translates into more individualization and volatility of tastes, creating more numerous and complex “niche markets.” The growth of this “new class” however coexists with substantial numbers of structurally disadvantaged within the city, and the development of the Entertainment Machine is structurally uneven. 2. Conversely, we note a decline in large bureaucratic decisions-makers in both the public and private sector. In the past they could produce large quantities of basic products inexpensively. But as tastes and sub markets differentiate, they are less nimble than small firms and individuals in adapting to rapid change 3. There is a relative decline in explanatory power of classical variables affecting the economic base, like distance, transportation costs, local labor costs, and proximity to natural resources and markets—since air travel, fax, the Internet, and associated changes have drastically facilitated contacts among physically distant persons globally. This shifts the mix of inputs for location of households and firms, increasing the importance of more subtle distinctions in taste, quality of life concerns, and related considerations. 4. There is a rise of leisure pursuits compared to “work,” increasing the relative importance of new or more refined occupations like tour guide or restaurant critic, and creating an increasing differentiation among providers of personal services. 4. There is a rise of the arts and aesthetic considerations alongside more traditional considerations, in people’s lives as well as in modeling the dynamics of cities. 5. These create a new role for government and public officials, as they seek to implement these new concerns, many of which are for “public goods” (clean air, attractive views, pedestrian responsiveness) contrasting with more “private goods” (jobs, contracts, tax breaks to separate persons and firms) in the past. There is a rise of zoning, construction of new public spaces, support for public art in many forms, and the introduction of a host of new considerations into urban political decision-making, since judging the demand for competing public goods is far more complex than private goods. These last  elements are elaborated elsewhere (Clark and Inglehart 1998; Clark 1999); our the focus here is on dynamics of urban growth (and decline). These changes are more profound for heavily industrial cities, but the fact that they emerge there too shows their pervasiveness and power. 

I. Decline and Renewal: Postindustrial Trends in US Cities

       Disinvestment and fiscal crises in large US cities during the 1970s led to a bleak prognosis concerning urban fortunes. The growth of telematics and globalization, which appears to undermine the place boundedness of economic activity, suggested that the dense, central investment of capital in urban cores was no longer desirable. New information technologies are an advance with extreme potential impact on spatial organization: “they represent the opportunity to conduct many more economic transactions at a distance – from an employee at home to a central office, from a consumer to a store, from one company to another” (Atkinson 1998 p. 134). The changes in the technological foundation of economic activity have been consequential for spatial organization. Our theories need corresponding updating. The urban morphology suggested by the Chicago School, encapsulated in Burgess’ famous map and predicated on the centralized locational tendencies of manufacturing is no longer adequate. Edge cities and deconcentration are now catchwords in what Gottdiener terms the “new urban sociology” (1994). As unionized manufacturing jobs declined in the old center cities, structural mismatch occurred between workers and jobs, and between the built environment and new economic activities, producing patterns of extreme poverty and blight. 

       However empirical results have not matched predictions of the center city’s demise. Contrary to expectations, the 1980’s and 1990s experienced a growth in the density of economic activity in many of the world’s leading central business districts, even as the importance of globalization and telematics increased. Some urban researchers  documented elements of these processes, but almost no theorists have seriously sought to address the deeper implications for urban modeling of this major turn-around.  One partial exception is  Saskia Sassen who has noted  that “This explosion in the number of firms locating in the downtowns of major cities during that decade goes against what should have been expected according to models emphasizing territorial dispersal; this is especially true given the high cost of locating in a major downtown area” (Sassen 1994 p.2). Sassen has pointed out that central cities have enjoyed renewed vitality as postindustrial production sites (1991, 1998). In Castells’ terms, they are important “milieux of innovation” in the information economy (1989). Postindustrial production differs from industrial production in key ways. In particular, it is design intensive, and highly flexible vs. the “long run” durable assemblage of Fordist production (Lash and Urry 1994). The proliferation of media provides the content for one such postindustrial activity, since the production of media images is an activity significantly concentrated in urban cores, along with finance and elite producer services.
 The analyses of Reich, Castells, Lash and Urry, and others highlight the highly symbolic and expressive content of these activities, and the distinct competencies of their most valuable workers. The question of why some such activities continue to cohere in what were industrially-based city spaces is one of the most crucial puzzles of contemporary urban sociology. The Entertainment Machine provides a key piece of the puzzle.

       Contemporary consumption practice extends to the consumption of space. The lifestyle concerns of social participants are increasingly important in defining the overall rationale for, and in turn driving, other urban social processes. Quality of life is not a mere byproduct of production; it defines and drives the  new processes of production. It has been advanced to explain the population shift from the frost belt into the more (consumption- friendly) climates of the Southern and Western U.S. Castells questions this order of causality, foregrounding other priorities in economic location: “so, the ‘quality of life’ of high technology areas is a result of the industry (its newness, its highly educated labor force) rather than the determinant of its location pattern” (1989 p. 52). His interpretation seems to reflect an earlier reality. It is important is that in many urban locales, migration patterns of residents, especially elite participants in postindustrial growth sectors, are driven by new quality of life demands. In City Money (1983), Clark and Ferguson argued that urban job growth increasingly turned on citizen’s consumption patterns and tastes, not on production, and showed that certain past migration and job growth studies could be productively reinterpreted in these terms. Evidence of such patterns has  mounted in the subsequent decade and a half, such as in the suggestive studies of Bennett (1999), Judd and Fainstein (1999), and Florida (2000) among others. Increasing importance of tourism and convention dollars to central city coffers, both public and private, raise the stakes in the lifestyle game. Talented high tech staff who can locate where they choose drive cities to compete for them with public amenities.

       Residential patterns since the 1980’s have run counter to bleak expectations for some older industrial cities. The concentration of poverty documented by Wilson as a  near-automatic response to de-industrialization coexists with re-valorization of some former slums by black, brown and white residents. Gentrification trends indicate that affluent workers, particularly the young, are finding the city not simply a clear destination for work, but also a desirable place to live and play. These changes in the residential profiles of urban neighborhoods are treated by some as indicators of postmodern consumption trends (Harvey 1989); however as Neil Smith points out “systematic gentrification…is simultaneously a response and a contributor to a series of wider global transformations: global economic expansion in the 1980’s: the restructuring of national and urban economies in advanced capitalist countries toward services, recreation and consumption: and the emergence of a global hierarchy of world, national, and regional cities” (1996 p. 8).  The gentrified neighborhood as a distinct type of urban community differs from the neighborhoods studied in past classics of urban sociology such as Gans’ The Urban Villagers (1962). The important local amenities are no longer schools and churches, as in the ethnic enclaves of the urban mosaic described by the old Chicago school. A residential population of young professionals with high levels of education and lower incidence of children creates a social profile geared toward recreation and consumption concerns. They value the city over other forms of settlement space because of its responsiveness to a wide array of aesthetic concerns, because it can become a cultural center offering diverse, sophisticated and cosmopolitan entertainment lacking elsewhere. 

         In the “new economic geography” of Entertainment, cities like Seattle and Portland have become central locations  for the development of information technologies. A common “explanation” for location of a firm like Microsoft in firm location discussions is often presented with a perhaps disgruntled sigh or laugh:  the “personal choice of the top executive,” like Bill Gates. The conceptual fallacy here is in implying that the top executives  are merely idiosyncratic, simply wrong,  or personally selfish—since  they did not select a lower-cost or more  production-driven location. But this may just be conceptual tunnel vision by the interpreters. Behind it lies a key to reinterpretation:  the top executives may have had in mind not merely themselves in locating in attractive places, but a concern to attract top talent globally to work with them. Provision of lifestyle amenities has become a key feature of urban development that we must recognize conceptually; these two cities are extremes (“deviant cases”) in being leaders in “smart growth” strategies, and in their recent dramatic growth. Both have aggressively included cultural initiatives in their public agendas. Seattle, home to Microsoft, has been a site of cultural as well as technological innovation, especially in youth culture. The celebrated “Seattle scene” produced several of the most popular musical acts of the early 1990’s, and the appreciation for such popular culture on the part of tech workers extends to Microsoft co-founder Paul Allen’s recent opening of a lavish, technologically sophisticated rock and roll museum in the city. Both Portland and Austin, Texas have seen thriving youth cultures match the growth of their technology sectors, correspondences that deserve further investigation (extending Florida’s fine study). 

       Meanwhile, older cities pursue new strategies to attract talented workers in the “new entertainment economy.” Chicago’s current Mayor Daley faces an economic reality unfamiliar to his father. He was said to be in a “red rage” when the Wall Street Journal omitted Chicago from a list of “high tech hot spots” in 1999, just as he was described as “beaming with pride” when Chicago was included among Wired Magazine’s 46 locations across the globe that “matter most in the new digital economy” (Cruze 2000). Daley’s strategies for “building post-industrial Chicago” (Clark 1999) are quite different from his father’s public works agenda, with a new emphasis on aesthetic improvements, and encouragement of neighborhood re-development (i.e. gentrification) through liberal use of Tax Increment Financing (TIF).
 These strategies aim to make Chicago more attractive as an Entertainment Machine, producing leisure and consumption opportunities for talented knowledge workers. But equity concerns have led Chicago to pursue related strategies that benefit the entire population.

       As we will see, even the derelict spaces of the industrial production economy are selectively re-valorized in former industrial powers as sites for consumption, or for knowledge industry production. In San Francisco, for example, loft spaces, whose aesthetic rehabilitation was initiated by artists (Simpson 1981; Zukin 1982), are also popular office locations for the technological artistry of Internet site and software producers. In Chicago, warehouse spaces in the old manufacturing zone along the Central Business District’s western fringe now house the nightclubs and restaurants of the postindustrial glamour circuit, where fashion models and options traders share sushi and chocolate martinis. The mix of industrial grit, high tech, and exotic consumption is a distinctive urban experience of the Entertainment Machine.

         The resurgence of central cities encourages reconceptualizing urban space as embedded in the global economic system. Global city theories have recognized that urban economies are transcending old Fordist economic practice, and associated spatial categories like region and nation state. Select first world cities they term “command centers,” coordinating a globally dispersed system of production and distribution. But we stress that they are also production sites for economic processes more grounded in symbolic content, i.e., inputs for Castell’s posited informational economy. Media images and cultural content circulate around the globe as objects of production and profit; they are increasingly central to the new “work” of cities, and such global images are realized in material space in local contexts. Globalization encourages an aesthetic cosmopolitanism (Lash and Urry 1994) impacting consumer demands and motivating the direction of economic strategies toward quality of life and entertainment in large cities. Urban leisure is no passive project; practical political and economic actions produce it which in turn changes the occupational structure.

       Consumers must no longer travel vast distances to experience a magnificent diversity of consumption opportunities. For their convenience, flourishing districts of urban entertainment concentrate objects, or at least their facsimiles, from the world over. In a few square blocks of Chicago’s Gold Coast, one encounters Thai, Japanese, Mexican, Indian, French, Cajun and Italian cuisine, or one may settle at Gibson’s for the old Chicago standby, a Midwestern prime. In the desert creation of Las Vegas, unencumbered by indigenous cuisine or culture, casino entrepreneurs entice tourists with their distinctive versions of Paris, Monte Carlo, New York, and ancient Rome. Peter Jencks suggests that it is natural to satisfy cosmopolitan impulses of affluent consumers this way. “Why, if one can afford to live in different ages and cultures, restrict oneself to the present, the local? Eclecticism is the natural evolution of a culture with choice” (1984; in Harvey 1990 p. 87).
 Residents increasingly act like tourists in their own cities.

II. The New Class

       The dual city formulation of Mollenkopf and Castells (1991) stresses that inequality still reigns in the postindustrial city. Yet despite the continued linguistic momentum of terms like class and exploitation, the cleavages of the new division of resources do not map well onto old industrial occupational categories. In an essay asking “Are Social Classes Dying?” Clark and Lipset pointed to the decline of class cleavages in the traditional Marxist sense (1991), sparking an exchange which continues. One approach is to posit a “new class” of workers, with more education and new political and lifestyle concerns. Clark and Inglehart suggest that a “new political culture” maps onto the structural changes emerging from the old class system. A new generation of citizens emerges for which material scarcity was not core to the shaping of values: “The bulk of their population does not live with hunger and economic insecurity. This has led to a gradual shift: Needs for belonging, esteem and intellectual and aesthetic satisfaction become more prominent” (1998 p. 17). The growth of this new class has occurred in step with post-Fordist extensions of consumer culture. The new elite co-exists in the space of past industrial powers with a spatially concentrated underclass; however social groups are sharply segregated, and urban elites often cordon off the underprivileged from the re-valorized zones of consumption (see Davis 1990 on “Fortress LA”),  generating the gated neighborhoods also common to many underdeveloped countries.

       The shift from industrial, Fordist capitalism is accompanied by increased attention to aestheticized consumption practices, indeed even the “aestheticization of everyday life” (Featherstone 1991). This trend has been observed by numerous and ideologically varied cultural theorists. Daniel Bell noted in the 1970’s that the locus of individual identity has shifted from the subject’s position in the productive apparatus. “As the traditional social class structure dissolves, more and more individuals want to be identified not by their occupational base (in a Marxist sense), but by their cultural tastes and lifestyles” (1976 p. 38). That Bell considered this trend as a “cultural contradiction” of capitalism still suggests that he underestimated the depth of the changes emerging from his forecasted post-industrial society. Flexibility in production, characteristic of the postindustrial economy, finds its analogue in flexible consumption. Harvey argues that post-Fordist economic strategies of “flexible accumulation” motivate production of desires based on the sign value of objects. “Flexible accumulation has been accompanied on the consumption side, therefore, by a much greater attention to quick-changing fashions and the mobilization of all artifices of need inducement and cultural transformation that this implies” (1989 p. 156). The tastes of Stendhal’s (1824, 1985: chap. 4) dilletanti, or the “conspicuous consumption” which Thorstein Veblen (1899) identified as informing the privileged classes, have vastly  shifted in social meaning. They have so expanded as now to include a majority or residents in some locations, and nearly everywhere an increasing proportion of social participants—as education, media access, and Internet-linked technologies grow. The magnitude of this change is so great that it becomes (or should become!) a near revolution for social theory. The new forces of production stand the old on their heads in an historic conjuncture: they encompass such large and growing portions of the entire society that they can no longer be dismissed as “mere elitism”.

 “Conspicuous consumption” practices extend even to the American underclass, where status may be measured by the display of gold jewelry or exorbitantly priced, meticulously maintained athletic apparel. The subtleties of taste and consumption practices of  lower-status African-Americans are inscribed in the lyrics of popular music enjoyed the world over. Yet consumption patterns are not uniform. Tastes and dispositions of social groups vary, not coterminously with their economic positions. Perhaps Bourdieu (1984) sought an opening in this direction by choosing the term habitus--which has the flexibility of Weber’s status rather than Marx’s class—to help interpret aesthetic practices and dispositions. The city becomes a spatial arena for the realization of intellectual and aesthetic concerns led by a talented and  mobile workforce.  Initially these talented workers were a privileged strata of urban residents that helped inform both the political agenda and  economic activity patterns. How?

        Political elites enact strategies and entrepreneurs start businesses that respond to new consumer preferences. The emergence of this “new class” we argue heightens the importance of aesthetic concerns for urban fortunes; politicians appear to agree. Mayor Richard M. Daley, presiding over Chicago during Fordism, would scarcely recognize the aesthetic bent driving his son’s policies. While Daley I bragged of pouring concrete, Daley II confidently claims to have planted more trees than any other mayor in the world (Clark 1999). In many cases, aesthetic public goods may be shared by all urban residents, not just elites. The distribution of such amenities is still not uniform. Moreover, public encouragement of private amenities, as in Chicago’s liberal use of Tax Increment Financing, when it motivates upscale commercial strips, can abet gentrification trends which price out less advantaged residents and prevent them from enjoying the local improvements.

III. Gentrification, the New Class, and the Entertainment Machine

       Gentrification is a key aspect of the Entertainment Machine, creating amenity-rich neighborhoods for affluent urban residence. It is spurred by the residential patterns of individuals with distinct attributes, often a group identified by the popular shorthand Yuppies. Yuppies presumably share 1. Relative youth, 2. High education, 3. The absence of children, and 4. Relatively high disposable income. Such individuals are disproportionately employed in growth sectors of the global economy. However, the defining characteristic of yuppies in the popular imagination is not occupation, but consumption habits. Says Suttles: “the term “Yuppie” most obviously applies to young singles, who are heavily preoccupied with their nightlife, exploring the new reaches of consumerism, and staying abreast of the trends” (1990 p. 97). Smith concurs: “Apart from age, upward mobility and an urban domicile, yuppies are supposed to be distinguished by a lifestyle of inveterate consumption” (1996 p. 92). 

       The absence of children suggests that Yuppies will not be particularly interested in local schools or churches as relevant amenities. Rather, they are excited by opportunities for recreation, like along Chicago’s refurbished north shore lakefront, with its bicycle paths, beaches, and softball fields; and by opportunities for up-to-the minute consumption in the hip restaurants, bars, shops and boutiques abundant in restructured urban neighborhoods. Heavily gentrified areas like Chicago’s Lincoln Park neighborhood contain a heady mix of such public and private goods. If they are machers driving the Entertainment Machine, these new class urban residents have hardly been hailed as urban saviors by academics or in popular discourse. Ethnographic work in gentrifying neighborhoods often suggests that even Yuppies don’t like Yuppies. Suttles points out that in contrast to urban groups like blacks or homosexuals, “Yuppies you can openly discredit, and in Chicago that term has achieved exceptionally wide usage” (1990, p. 98). The standard ideological assault on Yuppies takes them to task for callously destroying the community fabric of once vibrant poor and working class neighborhoods, leading to wanton cultural and economic displacement.

 
And, “some of the Yuppies are gay” (Suttles: 1990 p. 95), which creates a small quandary for left-leaning sociologists, who may favor Yuppie bashing but abhor gay bashing. Whatever one’s likes or dislikes, in the post-Stonewall decades, gay men have served as a prominent vanguard population in urban gentrification, along with another group favored by the left, the swelling population of self-identified artists (Lloyd 1996). Urban gay males face obvious constraints on having children, either through biological partnership or adoption. This frees up substantial discretionary income as well as free time that may be directed toward consumption of urban amenities. Additionally, urban gay males evince relatively high education. While common theories of gay locational patterns stress political concerns, and the amicability of the city to “subcultural” variations (see Fischer’s general “subcultural theory of urbanism,” or more specific treatments by Chauncey [1995]), Black, Gates, Sanders and Taylor incorporate an explanation more in line with the Entertainment Machine thesis. They argue that the sorting of gay men into amenity-rich urban neighborhoods can be largely explained by their specific form of affluence: “If ‘local amenities’ are a normal good, gay men will disproportionately sort into high-amenity locations like San Francisco” (2000 p. 3). 

 
Other young, childless, and affluent professionals have similar priorities. In fact, these authors maintain: “As earnings increase with education and as the number of children falls with earnings in developed countries, it is likely that households with more educated members will also disproportionately locate in high-amenity cities” (2000 p. 4). While these amenities are broadly public goods in being formally open to anyone who chooses to consume them, and thus consistent with Samuelson’s (1954) usage of the term, they can still often be niche-specific. The lakefront neighborhoods on Chicago’s near North Side provide exemplary cases, where public goods such as the lake and Lincoln Park coexist with health clubs, bars and restaurants supported by Yuppie residents. But consider specific niches: The Boy’s Town area around Belmont Street and Halsted is lined with the bars defining much of Chicago’s gay night life. Other niches: low culture venues like sports bars, a Chicago staple, proliferate in Lincoln Park and Wrigleyville, alongside trendy multi-ethnic restaurants, the North Side’s huge live theater scene,
 and a recently opened multiplex devoted to trendy “arthouse” films. Other cities from Frankfurt, Germany to Mexico City are experiencing similar changes.

       The diversity of entertainment opportunities in these neighborhoods, mixing mass spectacle like sports with more “bohemian” flavored urban fare, reflects not only Yuppie affluence, but also education. Despite the revolutionary ascendance of the “informational economy,” just over twenty percent of all Americans over 25 have a college degree; however in an elite urban district like Lincoln Park, the figure approaches seventy percent, with 27.5 percent of all residents possessing a post graduate degree (1990 census). Employment is disproportionately in services and in the elite FIRE (Finance, Insurance, and Real Estate) sector. Seventy percent of all residents in 1990 were between 18 and 45 years old, and 90 percent of the households were childless, conditions for a substantial nightlife demand; a walk down the neighborhood’s main commercial streets shows that this demand is amply met.

IV. Grit as Glamour and Other Motifs of the Entertainment Machine

       Urban culture is distinctly characterized by its “cumulative texture” (Suttles: 1984); the specific historical palimpsest of past industrial powers is a crucial aspect of the Entertainment Machine. Modern cities were never only locations for industrial production, but have long included arenas for cultural production and consumption (albeit limited). When Charles Pullman created a community on Chicago’s South Shore in #### to house workers for his railroad car factory, he was not indifferent to the role of consumption in the fabric of urban life. He included shopping arcades modeled on the Parisian example in his local design. The Entertainment Machine signals the extension rather than the invention of many consumption motifs within the contemporary city. Consistent with this, Paris, Benjamin’s “Capital of the 19th Century,” has long been a model for political elites as they enact new strategies of urban development designed to respond to aesthetic concerns. Paris was the most important single inspiration for Mayor Daley when he brought back ideas like grand boulevards and wrought iron fences for Chicago. Parisian motifs flourish in cites worldwide. However, the Entertainment Machine is characterized by more than the quantitative increase in restaurants, shops and other cultural offerings. Increasingly elements of the city whose functions were considered instrumental (use value) are being valorized through aesthetic concerns (sign value). Spaces of the gritty industrial past become mined for their aesthetic potential, like bars or theaters locating in former steel plants. Even Pullman’s factory is being rehabilitated as a potential tourist destination. These strategies do not treat anachronistic elements of the city as a drag on new development, but as potential resources to heighten the aesthetic significance of urban fortunes.

       The production of sign value, central to extensions of consumer culture and penetration into previously uncommodified spheres of everyday life, creates a self-referential system indifferent to traditional associations and instrumental logics of production. The sign values of objects are central to the logic of fashion, in which individuals are encouraged to contemplate objects on their aesthetic dimensions. As Benjamin recognized: “Newness is a quality independent of the use value of the commodity. It is the source of that illusion of which fashion is the tireless purveyor” (Benjamin 1939 [1990] p. 22). This striking analysis anticipates Baudrillard’s later assertion that the sign value of commodities has replaced their objective use value (1981). Production oriented to this concern both responds to and produces possibilities of consumer preference. Fashion foregrounds the design intensivity of production over assemblage, which is deskilled and displaced from elite urban spaces. The city as Entertainment Machine extends practices of fashion circulation and display recognized by Benjamin. But in contrast to the fixation on the new and modern in 19th century Paris, the fashionable in the postmodern urban landscape is often the recycled urban tropes and spaces combined with a “new” use and correspondingly multi-tonal aesthetic resonance.

      In the competition for tourist dollars and elite residence, a city may trade on what Zukin termed its place. “Place in this sense is a form of location rendered so special by economy and demography that it instantly conjures up an image: Detroit, Chicago, Manhattan, Miami” (1991 p. 12). The images of cities in the minds of potential consumers do not develop overnight nor are they imposed by any particular strategist. In Chicago, such an image might include the stockyards, Al Capone, the Water Tower, the Magnificent Mile, the Blues, Sears Tower, Michael Jordan, and, recently, individually painted cows. If images of this sort are not the product of strategic actors to sell the city, they are nevertheless available tools in their repertoire. Thus the former economic functions of the city find a second or third life by donning a new outer attire.

       “Downtown developers derive a theme from former economic uses – the harbor, the marketplace, the factory – and offer consumers the opportunity to combine shopping with touristic voyeurism into the city’s past” (Zukin 1991 p. 51). The Inner Harbor development in Baltimore trades on past industrial glory by recreating the harbor as a simulacrum of industrial space, in fact realized entirely as a space of consumption. Baltimore’s Camden Yards, home to its Major League Baseball team, has similarly been hailed as an unqualified success, combining “the best of the old and new.” Among its “quaint” features, the right field wall is the side of an adjacent restored industrial warehouse. By utilizing such tropes of the industrial past, instant tradition is created, in contrast to the sterility perceived to characterize many modern ballparks like Chicago’s “new” Comisky Park, an economic and popular failure.

       Not all cities are equally successful in producing a bankable image. Oakland continues to be dogged by Gertrude Stein’s famous proclamation that “there is no there there.” That her quote has been taken out of context is of no consequence; Oakland’s ongoing identity problems have made it a longtime poor sister to its storied crossbay rival San Francisco. Natives complain that the toll system on the Bay and San Mateo Bridges bespeaks the relationship: the toll is paid on entry to the San Francisco side of the Bay. The conclusion is inescapable--in San Francisco you pay to get in, in Oakland to get out. Recently Oakland’s fortunes have turned better with the election of high-profile Mayor Jerry Brown bringing it a new trope—that of the legendary Brown political family.. The massive wealth of the San Francisco-Oakland-San Jose triangle, the premier zone of advanced technological enterprise in the country, has finally penetrated Oakland, transforming once poor, predominantly black neighborhoods into gentrifying spaces with substantial “quality of life” amenities, especially in the area around Lake Meritt, where “Dot-com” households multiply.

 
If highly sanitized consumption centers like the Disney creations or Navy Pier, Chicago’s number one tourist destination, produce substantial profits, this tells only part of the story of the Entertainment Machine. Elite consumers also respond to urban tropes foregrounding a grittier milieu, particularly enjoying the affectations of bohemia, with the ambiance of youth and creative energy. Zukin notes: “It is inconceivable that ‘living like an artist’ would have appealed to segments of the middle class if significant changes in the social position of art and artists had not taken place since the end of World War II. From a marginal and often elitist aesthetic concern, art moved into a central position in the cultural symbolism of an increasingly materialistic world” (1989 p. 82). Spatially concentrated communities of artists and fellow travelers, self selecting into relatively derelict urban neighborhoods, have been well documented in the old industrial city Zorbaugh described “Towertown” as such an enclave in The Gold Coast and the Slum [1929]), however they were far less important in driving economic dynamics. The intervention of large numbers of artists in space evincing depopulation and postindustrial decay often precedes and provides a condition for increased capital investment and more advanced gentrification. 

       The role of the artist in constituting the culture of the city has been recognized enough by political leaders that their residential position is often reinforced through public subsidy. The spatial practices of artists contribute to the revalorization of old industrial space, including the re-imagination of abandoned warehouses and factories as highly desirable “residential loft living” (Simpson 1981; Zukin 1989).
 The appeal of these practices reflects changes in the economy, in providing more income for the affluent if not for everyone, combined with the aesthetic dispositions of the “new class” elaborated above. The symbolic expressive content pervading the informational economy decreases the social distance in terms of taste between the urban “mainstream” and its bohemian fringe. The division between bohemia and the bourgeoisie (the “artist” and the “Yuppie”) is belied by the extent to which Yuppies turn to aesthetic practices of artists for their cultural cues. Indeed, in the 1990’s bohemian-themed gentrification was only one aspect of popular culture’s fascination with an imagined underground. Controversial fashion motifs, heroin “chic,” were part of an aesthetic turn leading a Time magazine cover story to pose the question “Is Everybody Hip?” in 1994. While self-styled urban artists and intellectuals are among the most vocal critics of the Yuppie,
 they in fact share with Yuppies similar educational profiles, and the same preoccupation with nightlife and cultural consumption.

 
Bohemian districts resembling New York’s Greenwich Village in the 1960’s and San Francisco’s North Beach in the 1950’s could be found in virtually every large U.S. city in 2000. Their gritty charms undergird trendy entertainment destinations for “sophisticated” young urbanites. As a neighborhood lays claim to the mantle of local Bohemia, entrepreneurial efforts spring up, and art galleries, night spots, restaurants and associated businesses proliferate to constitute the neighborhood as a distinct entertainment space. The rehabilitation of SoHo and the East Village in Manhattan provide the model; it is broadly followed in cities nationwide. 

Creative pursuits clearly benefit from the urban innovative milieux; as one of our informants, a successful sculptor, succinctly put it: “I came to Chicago because that was where the conversation was.” At the same time, artistic work is rarely self-supporting. The growth of bohemian entertainment destinations allow would-be artists to market themselves as service workers, in places where the aesthetic self work they perform heightens the marketable ambiance of “hipness.” 

        Additionally, extraordinarily affluent young participants in highly valorized urban sectors like Madison Avenue and Wall Street patronize “glamour zones,” arenas for conspicuous consumption and the display of high fashion. These spatial practices of the urban intellectual and financial elite stand in stark contrast to conditions in the corollary space of the dual city, the space of devastation. Their restaurants and nightclubs, whose ambiance is improved by patrons for whom being beautiful is a full time job,
 are not the property of ordinary tourists. The exclusiveness is part of the package, with New York’s Studio 54 of the late 1970’s providing the model, consigning undesirables to lines that would never move. In Chicago, many new destinations for the glamour circuit have emerged in the former warehouse districts and barrios of the near West side, where the glamour is underscored by the grit of surrounding structures in the unevenly redeveloped zone. This juxtaposition is thematized in the Entertainment Machine; as in New York’s East Village, uneven development shades into the avant garde, and provides patrons with a sense of their own urbane sophistication. 

       The link between the city and aesthetic innovation is obviously not new. As Harvey points out, cultural modernism has since the middle 19th century been “very much an urban affair phenomenon, that it existed in restless but intricate relationship with explosive urban growth” (Harvey 1989 p.25). The world exhibitions, including Chicago’s Columbian Exposition of 1892  (coinciding with the founding of the nearby University of Chicago), demonstrate that elites recognized the importance of culture and spectacle to advancing urban centrality even during the past periods of industrial growth. But such concerns were not central in past years. As the classic variables of transportation, housing for blue collar labor, and fixed capital in the form of factories decline in importance with new information and transportation technologies, however, cultural elements generally rise in power. The new class of talent workers, employed in an increasingly aestheticized economy, is so much in demand that it can make increased and highly differentiated niche demands on the city’s aesthetic dimensions
. The ongoing advantage of central cities in the new economic geography hinges heavily on its cultural advantages, so that both public and private sector leaders are enacting strategies to enhance their aesthetic profiles. Often these new strategies run counter to the growth machine ideology which Molotch argued quasi-automatically informed elite urban decision making. Future study of cities cannot brush aside the cultural concerns; to an ever  larger extent, culture has become the work of the city. 
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� As has been well documented (Castells 1989; Garreau 1991; Sassen 1994; Zukin1982) routinized administrative tasks, “back office” work, is mostly displaced to “edge city” locales; however, the most intellectually intensive forms of administration and producer services still concentrate in urban cores, suggesting agglomeration benefits for advanced intellectual production.


� Tax Increment Financing  retains revenues in the TIF geographic area that derive from economic growth in that area. Hundreds  of  small neighborhoods across Chicago have become TIFs. This strategy is used by cities nationwide, but under Daley Chicago has become “the TIF capital of America” (Lehrer 1999).


� Cosmopolitan means, literally, “citizen of the world.” The elite cosmopolitanism discussed above unfolds in the aesthetic realm however, seldom joined to any responsibility of good citizenship toward the immiserated workers in Third World sweatshops, or even toward the disenfranchised members of proximate underclass communities.


� in addition to large companies like Stepenwolf and the Goodman, the League of Chicago’s Theaters has over a hundred members with budgets below one million annually, many of whom alternate in venues disproportionately located on the North Side


� This practice began in New York’s SoHo, and has been aped nationwide. Where such conversions have been exhausted or appropriate space never existed, “lofts” have been built from the ground up for residential use.


� A local performance poet in Chicago for example delivered the following evocative dis: “Well, they might smell good to real estate developers and personal trainers and the producers of Ally McBeal and Friends. But no amount of designer fragrance from Calvin Klein will ever mask the heinous stench of self satisfied bullshit from ME” (Shappy 2000)


� “Club kids” have mastered the social codes of privileged entertainment spaces so thoroughly they are paid by owners in free admission and other perks. They are human props. Whatever they think however, they are not the point of these enterprises, even if the enterprises have become the point of them. 


� We must mildly dissent with Florida (2000) in his generally sophisticated and  multi-methodological  study. He omitted the largest US cities, which provide the strongest examples that we cite. If his informants more often stressed sailing and skiing than theater and nightlife, this may be in part due to his selective focus on primarily mid-sized and smaller cities.





